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VISUAL IDENTITY CONCEPTS

As I pieced together each concept it  dawned on me that it  was necessary for  me to 

explain how the new visual  identity ,  would help us stay current,  propel  us forward,  and 

convey our creat iv i ty  and unique fla i r .  By better  posit ioning our visual  identity  within the 

ever-evolv ing design trends of  today,  we can communicate with and relate to our cl ients 

and team more effect ively.  In the next few years there wi l l  be a healthy dose of  both 

nostalgia and futur ism which wi l l  represent itsel f  in design accents across al l  industr ies,  

and I have taken inspirat ion from this  trend and incorporated that main idea into each 

concept. 

In this  very complex fast  paced t ime, and as we help our c l ients take advantage of  

advances in technology,  such as art i f ic ia l  intel l igence,  our brand must echo the 

aesthet ics of  the now. However,  with al l  this  change comes nostalgia,  and 2019 wi l l  see 

a tendency towards retro nostalgic design.  

Al l  three concepts take inf luence from robust and optimist ic  per iods in art ,  

architecture,  and graphic design of  the past ,  such as brutal ism, analyt ical  cubism and 

mid-century modern i l lustrat ion.  Each histor ical  reference is  re - imagined to create a 

bold and colorful  v is ion for  the digital  and data -centr ic  future.  The color choices in 

each concept wi l l  a lso appeal  to a resounding need for  optimism, joy and ethical  

behavior.  



CONCEPT ONE

Corporate Cool

Inspiration

Typography & Font-faces

Traditional flat, duo-tone, or tri-tone iconography. These very adaptable 

icons, communicate a tried and true approach and are easy to digest.  

Iconography

Imagery

Use Cases

Cool blues, earth tones and pops of orange for contrast

Calming monochromatic pallets

A blend of original and stock photography enhanced with moody blue filters, mixed with modern mid-century style custom 

illustration

Use of illustration to communicate complex or abstract concepts. Image choices will be very safe, and B2B friendly, but the 

custom illustration will help us make a unique impression. 

A B C D E F G H I J K L M
N O P Q R S T U V W X Y Z

WE TRANSFORM
FROM WITHIN

Read More

We use executable data strateg ies to build capaci-

ties from within your organization.  

A B C D E F G H I J K L M
N O P Q R S T U V W X Y Z

UNLEASH YOUR DATA

Montserrat Medium

A B C D E F G H I J K L M
N O P Q R S T U V W X Y Z

A B C D E F G H I J K L M
N O P Q R S T U V W X Y Z

Montserrat Light

Lora Regular 

A B C D E F G H I J K L M
N O P Q R S T U V W X Y Z

Lora Italic

Montserrat Bold

The Corporate Cool concept taps into historical type, imagery, 

and 50’s modern style. 

By referencing retro motifs and design elements, this concept 

carries a certain gravitas and communicates experience, so-

phistication and maturity.

These associations will appeal to the older buyer, who will find 

comfort through familiarity and appreciate a kindred spirit, as 

well as a younger generation of buyer who is looking for a 

guiding hand to help them fulfill their potential.  

The primary color choice blue, is a universally liked and safe color choice for B2B brands. Blues evoke feelings of 

calm, trust and security. A primarily blue palette will appeal to all audiences regardless of age or gender.

Blue will allow the reliable, honest and caring nature of Search Discovery to shine through, while its exact oppo-

site on the color wheel: orange, create a subtle pleasing contrast. Touches of orange will help to draw the viewers 

attention, as well as shine a light on the creative and bold nature of the Search Discovery team.  

Montserrat communicates that we are bold, modern and proactive. While Lora 
evokes a sense of trust, partnership, subject- matter authority and staying-power.

MONTSERRAT
MEETS LORA  

Authoritative meets
contemporary yet 
fanciful .   

MONTSERRAT

Is a bold and distinctive font. It is great for headings, 

signage, and leaves a strong impression. Montserrat 

blends well with a professional, direct copy tone.  

Lora is a well-balanced contemporary serif with 

roots in calligraphy. It is a text typeface with 

moderate contrast well suited for body text. 

A paragraph set in Lora will make a memorable 

appearance because of its brushed curves in contrast 

with driving serifs. The overall typographic voice of 

Lora perfectly conveys the mood of a modern-day 

story, or an art essay.  Lora is optimized for screen 

appearance, and works equally well in print. .

Palette

Primary Colors Secondary Colors

Sea-foam BlueFlyaway Blue Fog Gray Fearless Orange WhiteDignified Blue Loyal Blue

STRATEGY

STRATEGY AI

JOHN SMITH

CEO, Coca-Cola

DATA 
TRANSFORMATION

Strive for more value from your data,

gain greater insights and become 

more effective.

ABOUT SOLUTIONS CAREERS PARTNERS CONTACT

See solutions

UNLEASH YOUR
POTENTIAL

Roles & industries we serve

Lorem ipsum dolor sit amet, consectetuer 

adipiscing elit, sed diam nonummy nibh euis-

mod tincidunt ut laoreet dolore magna ali-

quam erat volutpat. Ut wisi enim ad minim 

BE MORE EFFICIENT

THROUGH DATA

Our Approach

Read the Case Study

Lorem ipsum dolor sit amet, consectetuer 

adipiscing elit, sed diam nonummy nibh euis-

mod tincidunt ut laoreet dolore magna ali-

quam erat volutpat. Ut wisi enim ad minim 

A LOYAL PARTNER

“Lorem ipsum dolor sit amet, consectetuer adipiscing 

elit, sed diam nonummy nibh euismod tincidunt ut 

laoreet dolore magna aliquam erat volutpat. Ut wisi 

enim ad minim veniam, quis nostrud” 

Concept

MIKE GUSTAFSON
President
Search Discovery, Inc

SEARCHDISCOVERY.COM

mike.gustafson@searchdiscovery.com
404.809.4424

INSIGHTS

INSIGHTS

AI

A DATA TRANSFORMATION 
COMPANY.

LEE BLANKENSHIP
CEO
Search Discovery, Inc

SEARCHDISCOVERY.COM

lee.blankenship@searchdiscovery.com
404.924.7750

A DATA TRANSFORMATION 
COMPANY.

S E A R C H
D I S COVE RY

MIKE GUSTAFSON

Mike Gustafs�

President
Search Discovery, 

Dear Mr. Smith,

info@searchdiscovery.com

+1(866)708-1516

271 17th Street NW Suite, 

1700 Atlanta, GA 30363, USA

mike.gustafson@searchdiscovery.com

404.809.4424

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad 
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex 
ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit 
esse molestie consequat, vel illum dolore eu 

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad 
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex 
ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit 
esse molestie consequat, vel illum dolore eu 

Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis 
nisl ut aliquip ex ea commodo consequat.

S E A R C H
D I S COVE RY

Corporate Cool Visual Identity Concept

S E A R C H
D I S COVE RY



Hi-Tech

Inspiration

Typography & Font-faces

Iconography

Iconography is dynamic, agile & fluid. Could be animated to enhance the effect. Com-

municates transformation and momentum. 

Imagery

Use Cases

Black and white

High contrast

Abstract  Photography

Daring l ight choices

Unique compositions

Using the visual  balance of black and white 
with the br ight saturated accent colors 
leads to powerful  messaging and is  a  
helpful  strategy when creating a visual  
“pop.”   

Palette

Concept

Visuals evocative of futuristic cityscapes, 80’s neon, 
Tron, Atomic Blonde and edgy hi-tech energy. 
Through the Hi-Tech concept we will communicate 
the idea of a cutting edge partner that helps the 
client harness their data, by overcoming the abstract 
overwhelming aspects of data. We are their guide 
through the unknown, and overwhelming data land-
scape. 

They are the hero in their own story, and we are their 
bad-ass, sleek, and fast paced side kick that helps 
them to overcome their most challenging obstacles.

The pr imary color choice magenta and orange,  are taken from the Search Discovery logo,  and 
seek to s impl ify the color use,  whi le stil l  exciting the viewer and staying true to the or ig inal  
Search Discovery palette.

Purple can evoke power,  nobi l i ty,  ambition,  luxury and magic whi le orange communicates:  enthu-
siasm, fascination,  creativity,  and success.  Whi le purple doesn’t  ‘pop’ in the same sense that we 
think of the attention grabbing nature of red,  i t  stands out because it  is  not used as often as red 
and blue are.

Black

Raisin Black

Light Gray

White

Royal Magenta

Philippine Orange

Raisin Black

Bondi Blue

Your data doesn’t  have to 
be abstract .

Learn more

Search Discovery has a unique approach.  We 
use executable data strategies to bui ld capaci-
ties from within your organization.  

DATA STRATEGIES

DARING & DRIVEN TEAMS

CONCEPT TWO

ROBOTO
MEETS LATO

Cutting edge meets 
modern and versatile.

A B C D E F G H I J K L M
N O P Q R S T U V W X Y Z

A B C D E F G H I J K L M
N O P Q R S T U V W X Y Z

Roboto Regular

A B C D E F G H I J K L M
N O P Q R S T U V W X Y Z

A B C D E F G H I J K L M
N O P Q R S T U V W X Y Z

Roboto Light

Lato Medium

Roboto Bold

Roboto communicates a tech-savvy yet approachable company. 
Lato communicates that we are forward-thinking, modern, and 
take an intentional approach.    

ROBOTO

Was designed by Google for their android 
interface,  intended for digita l  use.  Google 
developed the font to be "modern,  yet 
approachable" and "emotional ."

It  is  a  rounded,  c lean typeface with a 
straightforward,  geometr ic  design that 
offers c lean l ines,  and works best spar ingly 
for headings and titles.

Lato is  a  popular open-source font ,  often 
used in l ieu of Avenir (  Avenir is  favored by 
designers due to i ts  neutral i ty and 
craftsmanship) .  

It  is  a  humanist  sans-ser if and 
truly versatile font with many different 
weights and a beautiful  digita l  d isplay.  It  
has enough “oomph” to make a styl istic 
statement,  but i t  is  neutral  enough that i t  
is  easy to read.

STRATEGY AIINSIGHTS

STRATEGY AIINSIGHTS

ABOUT SOLUTIONS CAREERS PARTNERS CONTACT

JOHN SMITH

CEO, Coca-Cola

DATA TRANSFORMATION

YOUR TEAMS UNTAPPED
POTENTIAL

Str ive for more value from your data,

gain greater insights and become 

more effective.

Learn about executable data strategy

Roles & industr ies we serve

Lorem ipsum dolor s it  amet,  consectetuer 

adipiscing el i t ,  sed diam nonummy nibh euis-

mod tincidunt ut  laoreet dolore magna al iquam 

erat  volutpat .  Ut wis i  enim ad minim veniam, 

BE MORE EFFICIENT 
THROUGH DATA

Our approach

Learn more

Read the case study

Lorem ipsum dolor s it  amet,  consectetuer 

adipiscing el i t ,  sed diam nonummy nibh euis-

mod tincidunt ut  laoreet dolore magna al iquam 

erat  volutpat .  Ut wis i  enim ad minim veniam, 

“Lorem ipsum dolor s it  amet,  consectetuer adipi-

scing el i t ,  sed diam nonummy nibh euismod tin-

cidunt ut  laoreet dolore magna al iquam erat  vo-

lutpat .  Ut wis i  enim ad minim veniam, quis  nos-

trud” 

A DATA TRANSFORMATION 
COMPANY.

Mike Gustafson

President
Search Discovery, Inc

mike.gustafson@searchdiscovery.com

404.809.4424

A DATA TRANSFORMATION 
COMPANY.

LEE BLANKENSHIP

CEO
Search Discovery, Inc

lee.blankenship@searchdiscovery.com

404.924.7750

S E A R C H
D I S COVE RY

S E A R C H
D I S COVE RY

MIKE GUSTAFSON

Mike Gustafs�

President
Search Discovery, Inc

Dear Mr. Smith,

info@searchdiscovery.com

+1(866)708-1516

271 17th Street NW Suite, 1700 
Atlanta, GA 30363, USA

mike.gustafson@searchdiscovery.com

404.809.4424

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh 

euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim 

veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea 

commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit 

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh 

euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim 

veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea 

commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit 

Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis 

nisl ut aliquip ex ea commodo consequat.

Hi-Tech Visual Identity Concept



CONCEPT THREE

Polygon Pop

Inspiration

Typography & Font-faces

Almost three dimensional in feel. Totally custom and unique, and extremely versatile. 

Forced simplicity of ideas. Communicates the ability to simplify complexity.  

Iconography

Imagery

Use Cases

Blue and orange filters

Complex gradient overlays

Opaque polygon gradient 
overlays

Images wi l l  echo the idea of 
shifting,  transforming and a 
deeper understanding of the 
basic elements within.   

The pr imary color choices are Phi l ippine Orange and Bondi  Blue,  with spar ing use of the green,  
pink,  and yel low also found in the Search Discovery logo.  By l imiting most of the design to shades 
and tints of orange and blue,  and very intentional  use of white and white space,  we wi l l  s impl ify the 
color use,  which create a more modern feel ,  whi le stil l  staying true to the or ig inal  Search Discovery 
palette and vibrant personal i ty.   

When used correct ly orange communicates:  enthusiasm, fascination,  creativity,  success,  and pairs  
beautiful ly with the Bondi  blue shades,  which are evocative of aquamarine water.  The combination 
is  optimistic,  fresh,  and happy.  

Philippine Orange Bondi Blue

Palette

Your transformation begins 
here...

DATA TRANSFORMATION

Search Discovery has a unique approach.  We use executable data 

strategies to bui ld capacities from within your organization.  

MODERN DATA

Tell me more

QUICKSAND 
MEETS LATO

Quirky and youthful  
meets modern and 
versatile.

A B C D E F G H I J K L M
N O P Q R S T U V W X Y Z

A B C D E F G H I J K L M
N O P Q R S T U V W X Y Z

A B C D E F G H I J K L M
N O P Q R S T U V W X Y Z

A B C D E F G H I J K L M
N O P Q R S T U V W X Y Z

QUICKSAND
Is  an organic and youthful  font ,  and works 
wel l  with a fun casual  copy tone.  The 
rounded letter forms give i t  a  warm fr iendly 
appearance.  

Its  wel l  spaced lettering works great for 
headl ines as wel l  as body copy,  and 
translates excel lent ly in both digita l  and 
print .

Lato is  a  popular open-source font ,  often 
used in l ieu of Avenir (  Avenir is  favored by 
designers due to i ts  neutral i ty and 
craftsmanship) .  

It  is  a  humanist  sans-ser if and truly 
versatile font with many different weights 
and a beautiful  digita l  d isplay.  It  has 
enough “oomph” to make a styl istic 
statement,  but i t  is  neutral  enough that i t  
is  easy to read.

JOHN SMITH

CEO, Coca-Cola

ENGAGE YOUR TEAMS

Lorem ipsum dolor s it  amet,  consectetuer 

adipiscing el i t ,  sed diam nonummy nibh euis-

mod tincidunt ut  laoreet dolore magna al i-

quam erat  volutpat .  Ut wis i  enim ad minim 

veniam, quis  nostrud exerci  tation ul lamcor-

MAXIMIZE YOUR TIME

WE ARE HERE FOR YOU

Lorem ipsum dolor s it  amet,  consectetuer adip-

isc ing el i t ,  sed diam nonummy nibh euismod 

tincidunt ut  laoreet dolore magna al iquam erat  

volutpat .  Ut wis i  enim ad minim veniam, quis  

nostrud exerci  tation ul lamcorper suscipit  lob-

Read the case study

“Lorem ipsum dolor s it  amet,  consectetuer 

adipiscing el i t ,  sed diam nonummy nibh euis-

mod tincidunt ut  laoreet dolore magna al i-

quam erat  volutpat .  Ut wis i  enim ad minim 

veniam, quis  nostrud” 

Concept

The Polygon-Pop concept draws upon influences in pop 
art, Brutalist architecture and low poly art, inspired by the 
simple geometric forms found within the Search Discovery 
logo. This concept strikes a fine balance between mascu-
linity and femininity, through the repeated used of hard 
geometric forms and organic fonts and soft shading. This 
concept communicates the idea of simplification of data. 

By staying true to the original Search Discovery palette, 
this concept is the most natural evolution of the current 
branding. Its clean, positive and engaging. Elements draw 
you in through dynamic use of white space, and without 
over thinking or over complicating the design. 

STRATEGY

STRATEGY

AI

AI

INSIGHTS

INSIGHTS

Quicksand communicates that we are quirky, fun, and approachable. While 
Lato tells a tail of a forward-thinking, modern, and intentional approach.    

Quicksand Regular

Quicksand Bold

Quicksand Light

Lato Medium

DATA

TRANSFORMATION
Str ive for more value from your data,

gain greater insights and become 

more effective.

EXPLORE SOLUTIONS

ABOUT SOLUTIONS CAREERS PARTNERS CONTACT

Roles we serve

Our approach

Green Pink Red Yellow

A DATA 
TRANSFORMATION 

COMPANY.

MIKE GUSTAFSON

searchdiscovery.com

searchdiscovery.com

President
Search Discovery, Inc

mike.gustafson@searchdiscovery.com

404.809.4424

A DATA 
TRANSFORMATION 

COMPANY.

LEE BLANKENSHIP
CEO
Search Discovery, Inc

lee.blankenship@searchdiscovery.com

404.924.7750

S E A R C H
D I S COVE RY

MIKE GUSTAFSON

Mike Gustafs�

President
Search Discovery, Inc

Dear Mr. Smith,

info@searchdiscovery.com

+1(866)708-1516

271 17th Street NW Suite, 1700 
Atlanta, GA 30363, USA

mike.gustafson@searchdiscovery.com

404.809.4424

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh 

euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim 

veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea 

commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit 

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh 

euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim 

veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea 

commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit 

Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis 

nisl ut aliquip ex ea commodo consequat.

S E A R C H
D I S COVE RY


